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How do we protect brands and
consumers?

CHKTAG or
CHKCODE with CHKTAG or
UNIQUE PIN CHKCODE is

securely applied activated
to Product

Genuine product
check or not
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Product is
released to the
Market

End Consumer
purchases and
verifies UNIQUE
PIN

Scratch here for genuine product check: & —
SMS to: Kenya 77777 (sMs rate of 1 KsH);
(\;CH KTAG Elsewhere +44 793 794 7474

www'IChhag'cum (International SMS rates apply)
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How do we track and trace products ©BRAND@

in the supply chain?

__________________
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Manufacturers
scan or input
pallets online
on ORDER
CONFIRMATIO
N

SHIPPED

Distributors scan
or input pallets or
boxes online that
have been
SHIPPED

DELIVERED
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Retailers scan or
input pallets or
boxes that have
been DELIVERED
online



How do we protect government ©BRAND@
revenue?

e Customs officials, inspectors and/or consumers equipped with Mobiles send the unique
code on the product by SMS, web via GSM or Satellite Or:

e Scan the Data Matrix 2D code using a mobile phone’s camera & SARS App
— Address of verification webpage is included in 2D barcode
e Results in instant verification with critical data for our analytics platform.

Verification Pin:
02E1202528524584

0251 202628624584 Manufacturs Date: 210317

Manufacture Place: Toulon, FR

Production Time: 02: 10Em

Machine Mumber: A12

Taxsble Band: 223

EAN Barcode BXI1ZITONZEZZ




How do we help engage with |
P engase w ©@BRAND ID
consumers and beneficiaries?
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You’cannot improve consumc?r engagement if you ©BRAND )
don’t know how to measure it.

Demo User ,
&CHK Authentication Detail B e Ao BRAND 1D,
BRAND (D) 8
Home Admin Authentication CHKTAGs Marketing Orders Pair and Pack System Reports
From Date: 2014-01-27 00:00:00 [CH To Date: 2014-01-27 23:59:59 ® °
Authentication Method: [--All-- 'v] Product Name: [--All-- ~]
Product Status: [--All-- |v| CHKTag Design: [--All-- ™~
Date/Time Method Status Product CHKTAG Design Contact Number Ci System
2014-01-27 08:1 valid Authentication Gil Filter 130x14 [Long Edge Pair]  +27810906059 0250001079021810  CHKTAG: Your product Oil Filter has been verified as genuine and should display SN:100014075346

2014-01-27 08:1 valid Authentication Blister Pack Product A 18x130 [Short Edge] +27849744034 0251168265708838  CHKTAG: Your product Blister Pack Product A has been verified as genuine and should display SN:100014257322
2014-01-27 08:09: Valid Authentication Brake Pad 130x14 [Long Edge Pair]  +27855617481 0251202662185255 CHKTAG: Your product Brake Pad has been verified as genuine and should display SN:100014132624
2014-01-27 08:07: Valid Authentication Paint Tin 1 Liter 130x14 [Long Edge Pair]  +27894455455 0259998790854233  CHKTAG: Your product Paint Tin 1 Liter has been verified as genuine and should display SN:100014156122
2014-01-27 08:06:02 SMS  Invalid Tag Authentication +27810328903 025165349849 CHKTAG: PIN 025165349940 is not valid. Check carefully & send again. Otherwise, product is counterfeit. Do not use.
2014-01-27 08:04:01 SMS  Invalid| Authentications Product Status & send again. Otherwise, product is counterfeit. Do not use.
2014-01-27 08:01:02 SMS  Valid A m Valid Authentication jnuine and should display SN:100014120474
2014-01-27 07:46:02 SMS  Valid A § s [ e Gation as genuine and should display SN:100014168514
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We analyze authentication details & sales trends are independently indicated in real time,
by product, through the day, week, month....
All information is treated with utmost confidentiality in accordance with the Data
Privacy Laws (Kenya’s Data Protection Act, 2019; GDPR)

V4 CHK



Enabling a circular economy ©BRAND [D)

We know how to Extended Producer Responsibility RESPONSIBLE
(EPR) in the form of a takeback, or recycling program 1 CONSUMPTION
through a pull at the end of life. AND PRODUCTION

Brand owners have a greater say in how product
take-back and recycling scheme will operate. ‘ N ’
By enabling EPR, our focus is on establishing

effective programs to collect valuable materials so
that they can be reused, and reused profitably,
resulting in social, economic, and environmental
benefits; in-line with Sustainable Development Goal
12 and 13
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Get in touch ©BRAND@

Let us discuss a solution.

Email: hello@brandid.eu

East Africa: +254 (0)708 164 781
South Africa: +27 82 493 4216

Also, learn more on these links :
https://www.youtube.com/channel/UCuYPdd6vOng-CPN6RZTaURg
https://twitter.com/BrandIDAfrical
https://www.brandid.eu
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https://www.youtube.com/channel/UCuYPdd6vOnq-CPN6RZTaURg
https://twitter.com/BrandIDAfrica1
https://www.brandid.eu/

